
Technical Overview
SEO Foundation & Beyond



The Foundation
● Research & Discovery Initiated.  This includes:

○ Company research from the website and client.
○ External research from search engines, based on organic 

traffic opportunities.
○ Establishing main keywords.
○ Establishing long tail keywords.
○ Adding keywords to dashboard.
○ Trends

● Google Drive & Permissions Setup
● PDF Sharing
● Dashboard sharing
● Google Drive sharing
● Google Analytics - admin level
● Google Search Console - admin level access to Google 

analytics
○ Check for any manual actions in GSC
○ Select 'Preferred Domain' in GSC



The Foundation
● Google My Business - top-level permissions.

○ Update information as needed
○ Create as needed
○ Match NAP information

● Google Analytics & Google Search Console integrated into 
website
○ Both are created (if necessary)
○ Code is added to header

● Google Analytics added to reporting
● Google Search console added to reporting
● Facebook Business Page - need editor-level permissions.
● Website Logins - admin access.
● Research, Email History, noted in SEO Work Doc
● Client Root Folder Created
● Client Work Doc Created
● Log work onto doc
● Client Dashboard Setup.
● Site Scan - run audit, export PDF, upload to client root folder

Cont’d



The Foundation
● Client Setup in Dashboard (specific access)
● Client Welcome Email Sent Out
● Automated PDF Report Setup For Client
● Facebook page built and/or requested for editor
● Facebook metrics added to reporting
● Website publish date
● Create Schema code added to <head> that is specific to the 

businesses industry:
○ Business name
○ Hours of operation
○ Business location
○ Address (match root NAP)
○ Phone number
○ Longitude/latitude of business
○ Business Description
○ Business type



The Foundation
● SSL Activated (fix CSS/HTML issues that may cause a 

break)
● Technical SEO launched.
● PDF, Dashboard, & Google Drive Reporting
● NAP's (Name, Address, Phone # business listings 

created) 
○ Match NAP on Footer
○ Match NAP on Contact Page (create location page if 

multiple locations)
● XML Sitemap submitted to GSC
● HTML Sitemap built

○ Includes links to all relevant pages
○ URL is added to footer
○ Title/description added
○ Headers added

● Check For Organizational Schema on Site; add, if 
necessary.

● Add link = rel "publisher" code.



The Foundation
● Fix site errors. Examples: 500, 404, etc.

○ Create 301 redirects in SS editor to fix.
○ Fix links that are broken externally or 

internally
● Test Site Speed and optimize accordingly:

○ Reduce images
○ Fix broken code

● Check Mobile Friendliness and fix any 
problems.

● Enable and test AMP
● Enable Exif Data



Ongoing SEO
After we build the foundation for your site, we need to both increase new rankings 
and maintain the rankings you already have.  SEO is very difficult, because the 
competition is heavy and the algorithms change frequently.  There’s no 
set-and-forget with ranking your site.

Here’s what we apply:

● Technical SEO Application
○ Addition of online promotion or website optimization based on updated 

search engine algorithms.
○ Continuance of the addition of common elements that rank your website 

based on common knowledge of algorithms.
○ Website issues fixed.  If there are changes made to the site (new 

content added), there’s a possibility of errors; we fix them.
● Site audits



Ongoing SEO
● Research

○ Competitive - Furth research based on what 
the competition is ranking for.

○ Negative Pinpoint - Research on what terms 
your site is not ranking for and why.

● Reporting
○ Technical SEO Reporting
○ Assets & Traffic Reporting
○ Google Drive Reporting
○ Weekly PDF Reporting

● Assets & Traffic applied
● Continual Online Promotion by Third Party 

sources
● Client Email Tech Support


